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Introduction
o In the early months and years following legalization, the regulated cannabis sector 

experienced slow growth. (Armstrong, 2021)
o These issues were slowly addressed, and by early 2022, it was estimated that the legal 

cannabis market comprised the majority of sales (Statistics Canada, 2022).
o Despite early market success, a large portion of cannabis consumers continue to acquire 

some or all of their cannabis through unregulated sources (i.e., dealers, friends, 
unregulated stores and websites). (Donnan, 2022)

o Purchasing cannabis through unregulated sources is a threat to public health and safety 
(BC Ministry of Public Safety and Solicitor General, 2022), as cannabis products that have 
not been tested may not be appropriately labeled with cannabinoid strength, and could 
be contaminated with mold, pesticides, or other harmful chemicals.

o To encourage the transition to safer, regulated sources, it is pertinent to improve our 
understanding of consumer purchase decisions within the unregulated market, and to 
identify barriers that consumers experience within the legal market.

Objectives
o To improve understanding of cannabis consumers illicit purchase decisions in British 

Columbia (BC), and to explore motivational factors for transitioning to the legal market. 
Specifically, to understand 1) the illicit cannabis purchasing process and mechanism for 
source decisions; 2) experiences with legal and illicit sources; and 3) potential factors and 
policy changes that could encourage purchasing from the legal market.

Methods and Procedure
o The present study used a qualitative approach to explore cannabis purchase behaviours 

in BC.
o Efforts were dedicated to including diverse participant demographics, such as 

sex/gender, age, education, employment, and geographic region, as well as a range of 
cannabis purchase behaviours.

o Participants were recruited primarily through an online recruitment platform called 
ReachBC, as well as through popular online forums (e.g. Reddit).

o To encourage participation and compensate participants for their time, a $25 Amazon 
gift card was offered.

o Two researchers conducted each interview, which was then transcribed verbatim.
o Transcription records were analyzed using a thematic analysis approach in NVivo. 

Sample

Discussion
o Findings from this study highlight many factors that influence purchase decisions among consumers who obtain cannabis through unregulated sources.
o Despite purchasing all or some of their cannabis from the unregulated market, most people were supportive of legalization and felt that legal cannabis is safe, accessible, and of good 

quality.
o However, these individuals feel that there are several barriers that prevent them from being loyal to the regulated market.
o Key barriers include price, availability of promotions and discounts, access to information (detailed product information, and medical information), limitations on quantities they can 

purchase, product variety, and accessibility and inclusivity.
o A minority of participants hold strong political or personal views, making it unlikely that they will switch to regulated cannabis even with changes within the industry. 
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